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IMPLEMENTING A MARKETING INFORMATION SYSTEM: 
A COMPETITIVE EDGE IN BUSINESS 
Topic of Nov. 9 USD Business Update Seminar 
How can development of new products, services and 
brand extensions be improved? Dr. Seth Ellis will provide 
information on the topic when he discusses "Implementing A 
Marketing Information System" at 8 a.m. on Friday, Nov. 9, at the 
University of San Diego Manchester Conference Center. 
"Effective information about current and future market 
needs, competitor intelligence and technological trends will 
enhance the development of new products, services and brand 
extensions," said Dr. Ellis, q.Ssistant professor of marketing. 
Dr. Ellis will provide an overview of available systems for 
gathering marketing information in small and medium sized 
organizations. 
Fee for the hour-long seminar is $15. Continental breakfast 
is served at 7:30 a.m., with the seminar beginning at 8 a.m. The 
seminar is part of the USD Business Update series "Improving Your 
Competitive Edge in Business." 
For additional information, please .call Jacki~ Frieberg or 
Selena Minutelli at 260-4644. 
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